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Advertisement Analysis Part 2
“Come writers and critics Who prophesize with your pen” 

Bob Dylon, 1963, “the Times They are a Changin”

For my second image, I have chosen the cover of Sears and Roebuck's 1937 Christmas book1, later to be rebranded as "the Wish Book." Its cover is comprised of two children peering through an open door. The young girl is smiling, the young boy has a look of amazement and intrigue. Both kneeling and peering through the door. Possibly to be representative of "oh my look at what is inside this book," or possibly the look of amazement at what lay under the tree on Christmas morning.

I do not know how to interpret this particular image so Why did I choose it? Simple it has a lot to do with my opening, a line from a Bob Dylon song, Yes indeed the times are changing. When Sears and Roebucks published the first Christmas book, the average household in Canada consisted of approximately 4.3 people2. As of 2011, that number has dwindled to 2.3. 

I believe the idea that "new ideas of advertising"3 did not emerge until the 1960s is erroneous, it may have become more prevalent but certainly not new, for it seems Sears assuredly put thought into the cover of this book. Two children, one boy, and one girl without doubt appear to be representative of the "Nuclear Family"4 a phrase coined by Bronisław Malinowski an early social anthropologist. The “nuclear family” as described by Malinowski is an institution through which we first learn our social values and norms. It is here we begin to learn what happens when we deviate from them.

The image is rather Norman Rockwell-like. He created works that seem to capture our ideals, hopes, and aspirations. And certainly, this quality rings through on the cover of the 1937 Christmas book.  To me, Sears managed to create what Jean Baudrillard referred to as simulacra, An image that has no basis in reality, but one that is better than reality in itself for there was not much hope in 1937 and that time frame was fairly bleak as North America suffered through a depression. But again the cover seems to offer hope, the hope of happy children on Christmas morning. A diversion from the stark reality of the time. Yes, indeed the times had changed. 
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Image source: https://www.goodhousekeeping.com/holidays/christmas-ideas/a29729515/sears-wish-book-history/
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